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5 Critical Events and the Hotel 
Business: 1900–1945 

Introduction
The economies of the US and Europe and their hotel businesses were dominated 

-
-

ance of the four critical events was different for each of the main economies as 
was the impact of the events on each economy and on its patterns of recovery. 

hotel supply. At the start of the period the US hotel business was the largest and 
fastest growing in the world and it suffered the least severe downturns over the 
period, Britain suffered more severe downturns and the continental European 
hotel business, which started the century in the least developed state, endured 

the soonest, developed the most and grew the fastest after each event and thus 
the economic ascent of its hotel business was greatest. British hotel supply took 
longer to recover and its development and growth was marginal, but its hotel 
demand declined over the period and thus there was no economic ascent of its 

-
nental economies, their hotel demand and supply suffered sharp decline and as a 
result their hotel businesses regressed.

popula-

-
pean countries was characterised by greater proportionate loss of life in wars 
and more emigration. Over the period, the British population grew from 38 mil-

with an economy that was already the largest and fastest growing in the world 
had added boosts from fast-growing population and greater structural develop-

period.
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World War I

life as well as the greatest degradation of land, property and transport infra-
structure causing the suspension of their economic development. The impact on 
the British economy was less because it was not invaded and did not suffer the 
degradation of its land, property and transport infrastructure. When World War 

the battling countries collapsed as military production was given priority over 
consumer production, holiday taking crumbled and new hotel construction was 

but not in Britain or the US, and throughout Europe conventional hotel demand 

the US economy and its hotel business was less severe than it was on any of the 

other major combatants. Moreover, its territory was not invaded and it avoided 

the US economy achieved three years of growth as did its hotel business when 
the European economies and hotel businesses were in shock. The US economic 

their civilian economies and their hotel businesses.

Ideological shifts in Europe

-
wards socialism, which asserted that the only effective way to eradicate poverty 
and social injustice was for elected governments to take control of the econo-
mies. Socialist ideology and big government went hand in hand. Both had grown 

-
pean politics with the formation of the British Labour Party. Left-wing political 
parties emerged in other European economies and were united in the promotion 

ownership of the means of production… of each industry and service” and this 
(source -

ment of the blue-collar working class who dominated the membership and sup-
port of left-wing political parties was predominantly in primary and secondary 
industries. Traditionally, tertiary businesses required more wealth as the basis 
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