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Introduction

an orientation to the paper, its aims, importance, methods, structure, delimitations and scope. 

cycle, and the second is based on the three different approaches to the analysis of policy (sci-

of tourism policy, followed by some conclusions, then a discussion of areas for further research, 

policy: to understand the shaping of policy decisions and their impacts (the policy cycle ap-

policy related to tourism in particular. 

Tourism policy is an important area for study because of its practical and theoretical importance. 

for example, bilateral airline negotiations, decisions about provision of facilities and services, 
interactions with other sectors, use of publicly ‘owned’ resources such as national parks as at-
tractions, the issuing of tourist visas and in the funding of marketing of particular destinations 

“It is only governments which have the power to provide the political stability, security 

services and basic infrastructure.It is only national governments which can negotiate and 
make agreements with other governments on issues such as immigration procedures or 

Governments have control of factors such as the amount of paid holidays and the application 
-

government involvement is pervasive and can be at national, provincial and local levels with 

Reasons for government involvement and policy formulation include market failure (Fayos-

social and environmental effects of tourism, use by tourism of public goods, and the spatial 

Governments are interested in tourism due to the magnitude of its economic, social and en-
vironmental impacts, as tourism is generally considered to provide around 10% of the world’s 
economy with consequent effects on the communities and natural environments with which 

only available for particular countries or tourism was a closed system where the potential for 
collateral impact and damage from external shocks, crises and disasters was less.  Instead most 
governments have an involvement in tourism, although the existence of formally stated and 
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