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RATIONALE





Case studies have long been recognised as an indispensable learning tool, not only in the classroom but also in academic research, consultancy and practical business management contexts. 





A case study is defined as an





“Investigation of a contemporary phenomenon within its real-life context, especially when the boundaries between phenomenon and context are not clearly evident, and that relies on multiple sources of evidence, with data needing to converge in a triangulating fashion” Yin (1994: 13); 





And 





“A holistic empirical inquiry used to gain an in-depth understanding of a contemporary phenomenon in its real-life context, using multiple sources of evidence” Beeton (2005: 43). 





Case studies have the power to transform the learning process from one that is abstract and uninspiring, in which surface learning predominates, to one that is targeted and vibrant, which generates new insights, applies knowledge and encourages deep learning.





Although the Harvard Business School (HBS) and the European Case Clearing House (ECCH) provide an abundance of high-quality business and management case studies and related materials, Contemporary Cases Online sets out to provide cases of comparable quality focused specifically on the emerging fields of Tourism, Heritage, Hospitality, Leisure, Retail, Events and Sport. 


�Unlike the somewhat static, dated and often rather dry approach adopted by the HBS and ECCH, Contemporary Cases Online aims to be dynamic, current and stimulating, delivering cases that are original rather than overworked, flexible rather than formulaic, challenging and controversial rather than prescriptive and conventional. The focus will be on an open- access approach rather than one that is driven by membership. All cases available on Contemporary Cases Online will be augmented with appropriate tutor materials, as well as being hosted on a highly user-friendly website with additional features designed to maximise engagement with authors and fellow users. The ultimate aim is to build an interactive community of case practitioners who work together to progressively develop, utilise, evaluate and rework an ever-evolving collection of cases.








CONCEPT





The basic concept of Contemporary Cases Online is that purchasing, whether by students, tutors or institutions, should be flexible and timely. We believe that e-purchasing is the way forward. Cases will be published in a range of electronic formats to be sold as downloads (e.g. e-books, MyLibrary, Google, hand-held devices, Blackboard compliant) and will developed in line with industry standard offerings (e.g. Perpetual Access Multi-User, Subscription Access Multi-User, Individual Perpetual Use). All cases will be comprehensively XML tagged at the editing stage, a key feature that will ensure that the text of all cases is both highly searchable and malleable. Contemporary Cases Online will further be complemented by a series of “annualised” or “thematic“ volumes of collected cases, available in hard copy for conventional purchase (along with ISBN/ISSN numbers as appropriate). 








Market and Competition





The market for Contemporary Cases Online will be undergraduate and postgraduate markets in the English-speaking world, trainers and consultants, practitioners, policy makers and experts. Given the importance of the key student market, it is essential that the cases are engaging, accessible, pertinent, e-friendly, syllabus-relevant, and be in a form that will facilitate deep rather than surface learning. 





Case book “collections” are published of the HBS and ECCH cases. However, these tend to comprise many short and descriptive case studies that date quickly and are seldom updated. Similarly, although many leading text books contain numerous case studies and case vignettes, they too tend to be highly descriptive, are more often than not generated from sources on the Internet, and tend to be brief due to space restrictions. 








ROLE OF EDITORS





The two Series Editors will take an active role in commissioning cases and will be ultimately responsible for ensuring that exacting standards relating to quality, originality and applicability are met. The Series Editors will oversee the review process, to which all cases will be subjected. They will also be available to provide advice to authors as required. Although an Author Template will be provided, it is imperative that there remains some scope to allow for differences in author styles and subject matter. Cases will be subject to review every two years. Contributors may at this point be asked to update their case in order to ensure that it remains pertinent to the needs of readers. Those that are not to be updated will be located in a separate cases series, to be entitled Classic Cases Online. 








WRITING SCHEDULE





It is the ambition of the Series Editors to provide:





Quick decisions on commissioning, preferably within one month;


Authors with up to a maximum of 6 months to write cases; 


Editorial assistance while cases are being written; 


Editorial approval decisions within two months of cases being received;


Publication of approved cases within 3 months of the initial delivery of the case





…. all in the pursuit of being and remaining contemporary.








CASE STUDY DESIGN





Each case needs to:





Be academically rigorous;


Have a contemporary focus, being relevant both to the present and into the future;


Be significant and insightful, and to illustrate the complexities of a specific situation;


Show the influence of personalities and politics on the issue at hand;


Mix practice with theoretical development;


Be set within clear parameters;


Start by outlining the learning outcomes, establishing explicitly how the cases link to theory and principles;


Develop either a single case or present a dual-case “comparative” study;


Be research-informed BUT teaching/learning driven (not high theory or led by research findings);


Include key references to theory/principles in a section and then proceed to expand on established theories and principles;


Integrate hyperlinks in the text (although the quality and longevity of hyperlinks must be considered);


Be drawn from multiple sources of information and rely on multiple sources of evidence;


Contain references and a list of directed reading near the end;


Be between 4,000 and 5,000 words in length;


Include 4-6 self-check questions and 2-3 challenging/critical questions to help readers to consolidate and apply what they have learned.





TUTOR MATERIALS





In addition to each case, authors will be expected to: 





Provide indicative answers to the self-check and challenging/critical questions set at the end of the case;


Prepare tutor-specific guidance to the case and the means by which the case can best be delivered in lecture, seminar or tutorial settings;


Provide background notes to the theoretical perspectives and principles introduced in the case, and provide hyperlinks to additional articles and related publications


Provide a set of teaching slides and schemas for lectures, seminars, and short courses;


Contribute to the online community via discussion groups.








INDICATIVE TERMS








Generous remuneration will be in the form of a net receipt royalty to be agreed at contract stage.  Two rates will be offered, one on the sale of any hard copy publication and electronic download sales via third party and e-vendors, and a higher royalty rate offered on direct sales and downloads from the Goodfellow Publisher website (where no third party vendor is involved, and thus no 'cost of sale' ie discount is involved). An obvious advantage of e-publishing are the reduced overheads involved, as no shipping, warehousing of product etc is required, and therefore in these circumstances, we are able to be far more generous in our royalty offerings. 





