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Preface

Entrepreneurship throughout the world is awakening a revolution that is 
reforming and revitalising economies at all levels, with the establishment of 
both new ventures and the growth of existing businesses as crucibles for change. 
This rising recognition of entrepreneurship and entrepreneurs means they have 
become global phenomena over the last 25 years, whereby entrepreneurship is 
seen as a key driver of economic and social development. The entrepreneurial 
process underpinning these developments can be found in business start-ups, 
in growing enterprises and in multinational corporations and so the study of 
entrepreneurship has generated considerable interest from academics as well 
as policy makers and practitioners. To improve national competitiveness and 
promote resilience, governments are seeking to increase business start-up rates 
and improve the contribution of growing firms to employment and economic 
growth. For scholars, the importance of entrepreneurship to employment, 
innovation, productivity and income growth has led to increasing numbers of 
researchers investigating and contributing to the field. 

This book introduces many of the terms, theories and practices in the fields 
of entrepreneurship and enterprise. It covers their origins and development 
and addresses their drivers, barriers and evolution into new areas of business 
and economic activity. Academics continue to debate and dispute what defines 
an entrepreneur, often using the terms self-employed, small business owner, 
small business owner/manager and entrepreneur interchangeably (Lundstrom 
and Stevenson, 2005). While the term ‘entrepreneur’ is French in origin, a literal 
meaning might translate as ‘one who takes between’ (Deakins, 1996). In the lit-
erature and practice fields today entrepreneurial behaviour has been extended 
beyond the individual running their own business into groups operating within 
larger companies. To understand how entrepreneurship is being applied across 
the economy, it is necessary to explore these different dimensions and these are 
offered in different chapters and studies reported here. 

The confusion between entrepreneur, enterprise and small business con-
founds these definitional problems. Defining the term ‘small business’ is very 
difficult anyway, since there are conflicting ideas upon which factors to base the 
analysis as Storey (2002, p. 8) comments: ‘there is no single, uniformly accept-
able, definition of a small firm’. Definitions from the Bolton Report of 1971 
are regarded by many to be of dubious value to a sector that has changed in 
complexion, composition, contribution and structure over the last few decades 
(Storey, 2002).
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In more recent times, entrepreneurship has become a media favourite and 
is showcased in such spectacles as ‘The Apprentice’ and ‘Dragon’s Den’ and 
individuals such as Mark Zuckenberg, Richard Branson and the likes of Jay Z 
are held in high esteem as enterprising celebrities. Despite this enhanced inter-
est and profile, however, many would still claim that they do not know any 
entrepreneurs. Do you? Are any of your close relatives entrepreneurs, as family 
businesses are a significant part of the overall enterprising economy? Data on 
entrepreneurship, enterprises and SMEs (small and medium enterprises) have 
improved with the expansion of this sector of the economy, but the business 
structure does not fully reflect the diversity of society. So why might many 
women, young people, the unemployed and those living in social (rented) 
housing not have recognised that they knew an entrepreneur and why are they 
so under-represented amongst small business owners? These features of the 
‘entrepreneurial class’ are examined in various chapters of this book to give 
some insights into the barriers, challenges and policies active in different and 
contrasting economies. 

There is a significant degree of overlap between the characteristics of suc-
cessful entrepreneurs and successful firms with leadership, creativity and 
innovation featuring in both academic studies and practitioner strategies. Each 
of these is introduced and analysed in this collection both in their entrepreneur-
ship and wider economic and business contexts. Again there are benefits to both 
the individual and the company in research and practice from an appreciation 
of the transferability of the skills, attributes and behaviours underpinning these 
elemental factors. 

Norin Arshed and Mike Danson
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