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In Memoriam

Professor Christopher Paul Cooper 
(28 April 1952 - 28 June 2025)

A pioneer of tourism education, mentor to many, and scholar of 
global impact

Professor Chris Cooper, a pioneering figure in global tourism educa-
tion and research, a prolific scholar, and a deeply generous mentor passed 
away on 28th June 2025, leaving behind a legacy that spans more than four 
decades of academic excellence, international collaboration, and transforma-
tional influence on tourism as a field of study and a force for sustainable 
development.

Born in Scarborough, North Yorkshire – Britain’s first coastal resort – 
Chris’s roots in tourism ran deep. His academic appointments were impres-
sive: from early roles at Liverpool College of Higher Education and Dorset 
Institute of Higher Education, to posts at the University of Surrey and 
Bournemouth University. Before moving to the University of Queensland 
in Australia and later the University of Nottingham, and Oxford Brookes 
University. At the time of his passing, Chris was at Leeds Beckett University.  

A passionate academic and a global citizen, Chris worked in every region 
of the world. He collaborated extensively with leading international agencies, 
including the United Nations World Tourism Organization. In recognition 
of his lifelong contributions, Chris was a Fellow of the Royal Society of Arts 
and a Member of the International Academy for the Study of Tourism. 

Professor Chris Cooper will be remembered as a pioneer in tourism edu-
cation and research, a visionary leader, and a compassionate mentor. His 
lifelong commitment to sustainability, knowledge sharing, and global col-
laboration transformed tourism scholarship. Through his students and his 
writings, his legacy of integrity, innovation, and humanity will continue to 
inspire generations.
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Professor Christopher P. Cooper: A tribute

The passing of Professor Christopher P. Cooper, in July 2025, has left a 
profound void in the global academic community, particularly within the field 
of tourism studies, where his impact was both foundational and transforma-
tional. Over a distinguished career spanning nearly five decades, Chris became 
not only a leading scholar and educator but also a guiding light for thousands 
of students and colleagues across continents. His work shaped how we under-
stand tourism as a discipline, his mentorship nurtured the next generation of 
researchers, and his personal warmth left a lasting imprint on all who had the 
privilege to work with him. This tribute is a collective reflection on the life and 
contributions of a scholar who helped define modern tourism education.

A scholar and pioneer in tourism studies
Professor Cooper’s academic journey began at University College London, 

where he completed a BSc in Geography in 1973. His early research interests 
in the spatial and temporal behaviour of tourists, laid the foundation for a dis-
tinguished career. He earned his PhD in 1978, focusing on tourist movement 
on the island of Jersey – a topic that foreshadowed his lifelong commitment 
to studying tourism as a human, spatial, and economic phenomenon. Impor-
tantly, Chris did not follow a purely academic route from the outset – academic 
rigour was grounded in real-world understanding. During his doctoral 
studies, he worked as a market planning executive at Thomson Travel (now 
TUI), and later at Grattan Ltd. These experiences instilled in him an invaluable 
understanding of the industry side of tourism, which would later enrich his 
academic contributions with real-world relevance.

His academic appointments were impressive: from early roles at Liverpool 
College of Higher Education and Dorset Institute of Higher Education, to 
senior posts at the University of Surreyand Bournemouth University. Chris 
moved to the University of Queensland in Australia, where he served as Foun-
dation Professor of Tourism and Head of the School of Tourism from 1999 to 
2007. He later led the Christel DeHaan Tourism and Travel Research Centre 
at the University of Nottingham, before becoming Dean of the Faculty of 
Business and Pro Vice-Chancellor at Oxford Brookes University. At the time of 
his passing, Chris was Professor of Tourism in the School of Events, Tourism 
and Hospitality at Leeds Beckett University, where he remained intellectually 
active and professionally committed to the very end.

Alongside these institutional affiliations, he played pivotal roles in global 
policy and education through the UN World Tourism Organization (UNWTO), 
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where he chaired the Education Council from 2005-2007 – the European Union, 
OECD, ASEAN, ILO, and the Inter-American Development Bank. In 2009, he 
was honoured with the UNWTO Ulysses Medal for outstanding contributions 
to tourism education and policy.

Chris’s academic achievements were prolific: hundreds of research papers, 
numerous textbooks – most notably Tourism: Principles and Practice, Contem-
porary Tourism, and Essentials of Tourism – and editorial work with leading 
journals. Chris was the co-founder of Progress in Tourism, Hospitality and Rec-
reation Research and the International Journal of Tourism Research. He was co-
editor of Current Issues in Tourism (with Professor Michael Hall) until his final 
days and served on the editorial boards of more than two dozen prestigious 
journals in tourism, hospitality, and leisure.

A global mentor and educational visionary
Chris Cooper was not just a scholar; he played a key role in establishing 

tourism studies as a recognised academic field. His most enduring contribution 
was perhaps his mentorship. Several of his doctoral students have reflected on 
his unique ability to balance intellectual challenge with personal encourage-
ment. They describe him as ‘the ideal supervisor’, a ‘generous mentor’ who 
instilled the ethics of knowledge-sharing and academic humility. Some even 
call him their ‘intellectual father’. He was a visionary who allowed transdis-
ciplinary studies to develop, from geography to management, sociology and 
psychology. He always emphasised the importance of developing tourism 
with deference to local communities and creating sustainable environments.

Chris’s research evolved alongside the field. From destination life cycle 
theories to sustainable tourism and knowledge management, he remained 
at the forefront of conceptual and practical developments. His commitment 
to interdisciplinary inquiry helped tourism gain legitimacy within academia, 
and his writings often bridged gaps between theory, policy, and practice.

Students came from across the globe – Greece, Portugal, Japan, Egypt, Brazil, 
Mauritius, Malaysia, Italy, Australia, Canada – and under Chris’s supervision, 
they became professors, deans, and policy leaders. His legacy lives on in their 
work, and through them, in the students they supervise. His approach was 
marked by strategic vision and a belief that research should always be driven 
by curiosity and compassion.

Chris was involved in evaluating research quality and impact in tourism, 
hospitality, and related disciplines, particularly through the UK Research 
Assessment Exercise (RAE) and later the Research Excellence Framework 
(REF). His expertise in research methods, academic publishing, and scholarly 
impact made him a frequent reviewer, assessor, and advisor for universities 
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and national research systems. In addition to the UK, he also contributed to 
international research evaluation panels, helping shape academic standards in 
tourism studies across Europe, Asia, and beyond.

Leadership in practice and policy
Chris’s influence extended far beyond the university campus to a global 

contribution and impact. At the University of Surrey and the University of 
Bournemouth, he made enormous contributions to tourism through the PhD 
research students he supervised and the research projects he launched. Later, 
these researchers returned to their own institutions and established tourism 
schools, often with his help, firmly rooted in his philosophies. The tourism 
area of the University of Aveiro, Portugal was founded under his advice, and 
Professor Chris Cooper is still regarded as the father of the new tourism school 
launched in Portugal in the late 1980s. At the University of Queensland, Aus-
tralia in early 2000, he successfully transitioned a vocational programme into 
a research-driven academic school. He improved research output, supported 
staff development and attracted doctoral candidates from around the world. 
In Mauritius, his books were essential reading across the island’s universities. 
He taught tourism in more than 50 universities around the world and sup-
ported multiple countries to develop their tourism education system. As Chair 
of the UNWTO Education Council (2005–2007) and subsequently as Senior 
Special Advisor, he improved educational standards worldwide, particularly 
in emerging tourism economies. His “Educating the Educators” initiative 
made quality tourism education accessible to countries that are often over-
looked in international discussions.

These are just a few examples of how Chris influenced tourism and estab-
lished new schools. Many more examples could be added to the long list of 
references where Professor Chris Cooper stands as a symbol of a new genera-
tion of ideas, inspiring and empowering researchers and initiatives to grow 
and flourish.

A gentle presence with lasting impact
Beyond his accomplishments, it was Chris’s humanity that made the 

greatest impact. Those who knew him, including his former students and col-
leagues, often describe him as quiet, effective, thoughtful, generous, empower-
ing and humble. He listened more than he spoke. He never raised his voice, 
yet his words always carried weight. His meetings and emails were brief and 
to the point, and full of thoughtful insights. Chris did not impose his views; 
he gently opened paths for others to explore and guided them through. In a 
profession sometimes characterised by ego, Chris stood out for his humility 
and unwavering commitment to helping others succeed. His quietness always 
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conveyed a loud respect, which was something that was always evident in his 
demeanour.

Professor Chris Cooper had the ability to appear in his students’ lives like 
a lighthouse in their research. He had the capacity to emerge at moments of 
uncertainty and become a source of stability and encouragement. He not only 
encouraged new research perspectives but also gently promoted the inde-
pendence and self-assurance of his researchers. 

Chris was remarkably selfless. He never sought recognition for himself, but 
instead devoted his time, energy, and wisdom to supporting others. He was 
always generous with his advice, encouragement, and guidance, offering it 
freely and without condition. Many remember him as the first to lend a hand, 
the first to share an opportunity, and the first to celebrate the achievements of 
others. His legacy lives on in the countless individuals whose lives and careers 
he helped to shape.

Conclusion: The legacy of a life well lived
The passing of Professor Chris Cooper marks the end of a remarkable chapter 

in the story of tourism education, but it is by no means the end of his influ-
ence. The field of tourism owes a great deal to him—not only for the journals 
he founded, the textbooks he authored, or the policies he helped shape, but for 
the people he inspired. His vision of tourism was one that embraced complex-
ity, encouraged interdisciplinarity, and demanded both rigor and humanity. 
He did not just teach or lead—he empowered. Through every PhD supervised, 
every conference keynote delivered, and every textbook revised, Chris left 
behind a legacy that is both scholarly and deeply personal.

He was instrumental in the transition of tourism from a niche vocational 
field into a respected academic discipline. He championed interdisciplinary 
collaboration before it became fashionable. And above all, he demonstrated 
that great scholarship is not only about ideas, but about people.

Chris has changed the trajectory of tourism and the lives of many people 
in the world. His absence will be deeply felt, but his work, his values, and 
his example will live on. As we remember Professor Cooper, we do so with 
gratitude—for his intellect, his mentorship, his kindness, and his belief in the 
power of education to transform lives. His ex students remain deeply commit-
ted to continuing his legacy—honouring his values, advancing his ideas, and 
ensuring that his life continues to inspire generations to come.

Thank you, Professor Chris Cooper!



x  Tourism Destination Management

About the editors and contributors
Professor Dimitrios Buhalis is Director of the eTourism Lab and Deputy 

Director of the International Centre for Tourism and Hospitality Research, 
at the Bournemouth University Business School in England. He is a strategic 
management and marketing expert with specialisation in information commu-
nication technology applications in the tourism, travel, hospitality and leisure 
industries. He is the Editor in Chief of Tourism Review and of the Encyclopedia 
of Tourism Management and Marketing. Dimitrios works closely with United 
Nations World Tourism Organisation and the World Bank to ensure that his 
innovative research has relevance and impact to global communities. For more 
information, books, articles and presentations see www.buhalis.com.

Professor Carlos Manuel Martins da Costa is a Full Professor in the 
Department of Economics, Management, Industrial Engineering and Tourism 
at the University of Aveiro, Portugal, and President of the Tourism Platform 
of Portugal.  He holds a PhD and Master’s in Tourism from the University of 
Surrey (UK), and a Bachelor’s degree in Urban & Regional Planning from the 
University of Aveiro. He is Director of the PhD in Tourism programme, and  
Editor-in-Chief of Journal of Tourism & Development, and Scientific Coordinator 
of the spin-off company idtour-unique solutions. Carlos is a regular member 
of the evaluation boards of the Higher Education Assessment and Accredita-
tion Agency (A3ES) of Portugal and Cyprus.

Rodolfo Baggio holds a Laurea in Physics from the University of Milan, 
Italy, and a PhD in Tourism Management from The University of Queensland, 
Australia. Currently, he serves as Professor of Tourism and Digital Transfor-
mation at Bocconi University, Milan, where he teaches in the Master in Eco-
nomics and Tourism and leads the area of Technologies and Digital Strategies. 
He is also a Research Fellow at the Dondena Centre for Research on Social 
Dynamics and Public Policy. His pioneering work integrates concepts from 
physics, information systems, and social network analysis to study tourism 
destinations as complex adaptive systems. His research explores stakeholder 
networks, destination governance, innovation diffusion, and the digitalization 
of tourism ecosystems.

Dr. Marie-Louise Mangion is a Senior Lecturer and Head of Department in 
the Department of Policy, Politics and Governance at the University of Malta. 
She also serves as Deputy Dean of the Faculty of Economics, Management and 
Accountancy. Dr. Mangion holds a Bachelor of Commerce and a B.A. (Hons) 
in Economics from the University of Malta, and completed her PhD at the 
University of Nottingham. Her academic focus encompasses tourism policy, 
evidence-based policy-making, and good governance. She has contributed to 



  xi

the field through publications such as “Evidence-based Policy-Making: Achieving 
Destination Competitiveness in Malta,” which explores how data-driven policy 
can enhance destination competitiveness. Dr. Mangion is actively involved 
in mentoring doctoral candidates through the University of Malta’s Doctoral 
School. Her work is characterized by a commitment to rigorous, scientific 
methods in policy analysis and formulation. 

Dr. Gerda María Warnholtz-Brito is a Mexican-born researcher specializing 
in sustainable tourism, cultural anthropology, and development economics. 
She is a Postdoctoral Fellow at the National Institute for Indigenous Peoples in 
Mexico. She holds a PhD in Responsible Tourism from Leeds Beckett Univer-
sity, UK, where she is affiliated with the International Centre for Research in 
Events, Tourism and Hospitality. With over 17 years of professional experience, 
Dr. Warnholtz-Brito has focused on creating innovative solutions to address 
social, economic, political, environmental, and cultural challenges, particularly 
in the conservation of biocultural territories. Her research examines the use of 
tourism as an intervention for the social, economic, cultural, and environmen-
tal betterment of host communities. She has also contributed to understanding 
how tourism development acts as a livelihood strategy for indigenous people.

Professor Noel Scott holds a PhD in Tourism Management, as well as 
degrees in science and business, and has held academic positions at Griffith 
University and The University of Queensland. Currently, he holds adjunct 
roles at Edith Cowan University and the University of the Sunshine Coast. 
His research spans tourism experiences, destination marketing, stakeholder 
networks, sustainable tourism, and innovation in tourist experience design. 
He has published over 300 academic works including numerous books, and 
supervised many doctoral candidates. He advises international organizations 
including UNWTO and ASEAN, and has contributed to sustainable tourism 
capacity building in the Asia-Pacific region. He is country editor of the Encyclo-
pedia of Tourism and series editor of Bridging Tourism Theory and Practice

 Dr. Vanessa Gowreesunkar is a citizen of the island of Mauritius. With a 
PhD spanning three disciplines (Tourism Management, Communication, and 
Marketing), Vanessa is currently an Associate Professor at the Indian Insti-
tute of Management (IIM) in Sirmaur, India. She joined IIM after completing 4 
years of service as Head of Department at the University of Africa and 2 years 
of associate professorship at the Anant National University in Ahmedabad. 
Vanessa is the Vice President and Director of Membership and Marketing of the 
International Tourism Studies Association (ITSA). She is an Associate Editor at 
the International Journal of Tourism Cities (IJTC), a Social Media Director for 
ITSA and IJTC, and also serves as Assistant Editor at Tourism Review.



xii  Tourism Destination Management

David J. Solnet is Professor of Service Management and Service Work at 
the UQ Business School, University of Queensland, Australia. He holds a BSc 
and MSc in Hospitality Management from Florida International University, 
USA, and earned his PhD in 2006. With over 18 years of senior management 
experience in the restaurant sector (USA & Australia), his research examines 
service organizations, especially the employee-customer interface. He leads 
research on frontline workers, employee attitudes, service quality, tourism 
workforce development, and is involved in creating UQ’s first fully online 
Master’s degree in Leadership and Innovation.

Professor Lisa Ruhanen is Professor in Tourism and the Deputy Head of 
School for the UQ Business Business School, The University of Queensland in 
Brisbane, Australia. She has undertaken academic and consultancy research 
projects both within Australia and internationally. Professor Ruhanen special-
izes in Indigenous tourism, sustainable tourism, and destination policy and 
planning. Her research has significantly contributed to understanding the 
complexities of tourism development and its impacts on communities and 
environments.

Atsuko Hashimoto is a Professor in the Department of Geography and 
Tourism Studies at Brock University, Canada. She holds a PhD and MSc in 
Tourism Management from the University of Surrey (UK) and a BA in Psy-
chology from the University of British Columbia. Her research explores the 
human, socio-cultural, and cross-cultural dimensions of tourism, including 
human rights, community development, rural tourism, heritage and dark 
tourism, culinary and anime tourism. Professor Hashimoto has published 
widely in leading journals and edited volumes, including Human Rights Issues 
in Tourism, and teaches courses on sustainable tourism, cultural geography, 
and political ecology.

Dr. Michelle Whitford currently serves as the Dean of Learning and Student 
Outcomes at Griffith University in Queensland, Australia. With a Ph.D. from 
Griffith University, her research focuses on sustainable development, policy, 
and planning within Indigenous tourism and events. She has led and co-coor-
dinated numerous projects for organizations such as the Sustainable Tourism 
Cooperative Research Centre, the Australian Institute of Aboriginal and Torres 
Strait Islander Studies, and Indigenous Business Australia. Her work empha-
sizes the importance of authenticity, capacity development, and the manage-
ment of Indigenous tourism enterprises.



  xiii

Introduction
In an era of global transformation, tourism destination management has 

never been more vital. Destinations are complex, living systems—intertwined 
with communities, economies, environments, and cultures. The strategic 
planning, marketing, and impact management of tourism destinations require 
more than promotional campaigns, demand-side approaches or ad hoc devel-
opments; they demand integrated methods rooted in evidence, ethics, sustain-
ability, and innovation. This book, Tourism Destination Management: Planning, 
Marketing and Impacts, responds to that challenge by addressing the funda-
mental pillars of destination development and governance in the 21st century.

At the heart of destination management lies the triad of planning, market-
ing, and impact assessment—each interdependent, each evolving. Effective 
destination planning establishes the groundwork for long-term sustainability, 
building structures that are resilient to change, inclusive of local communities, 
and grounded in strategic foresight. Marketing has shifted beyond traditional 
branding and promotion, embracing behavioural science, digital ecosystems, 
and stakeholder collaboration. More than ever, destinations must sustain 
resources as well as confront and manage their social, economic, cultural, and 
environmental impacts with care, precision, and accountability. By uniting 
these themes, this book offers a holistic, global, and interdisciplinary reflec-
tion on what it means to manage tourism destinations responsibly and intel-
ligently.

The book starts with a powerful reflection by Professor Chris Cooper, 
written in July 2024, offering a retrospective view on five decades of destina-
tion research and a forward-looking vision for the next fifty years. His insights 
draw together the intellectual and practical threads of the field and set the 
stage for a new generation of tourism scholars.

The book is then organised into three main sections, each of which is intro-
duced by a subject editor and authored by internationally recognised scholars, 
who were supervised by Professor Chris Cooper. The first section, Destination 
Planning and Networking, led by Carlos Costa, explores collaborative planning 
frameworks, regional integration, evidence-based policymaking, complex 
systems thinking, and tourism as a social intervention. The second section, 
Destination Marketing and Strategy, curated by Vanessa Gowreesunkar, delves 
into cognitive psychology in destination image, the evolution of tourism tech-
nologies, internal marketing practices, and service management strategies 
over time. The third section, Destination Sustainability, edited by Atsuko Hashi-
moto, critically examines themes such as Indigenous tourism policy, ecotour-
ism, political ecology, and sustainable planning frameworks rooted in diverse 
cultural contexts.
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More than a textbook or research anthology, this publication is a tribute—
a heartfelt homage to Professor Christopher P. Cooper. It has been written 
by a group of his former PhD students, who have emerged as established 
scholars and educators in their own right. Through their contributions, this 
book honours not only Chris’s immense scholarly legacy but also the values 
he championed: integrity, mentorship, curiosity, and global collaboration. 
His voice echoes through each chapter, not only in ideas and frameworks, 
but in the spirit of critical thinking and humanistic inquiry he so passionately 
embodied.

This book is a compliment to Professor Chris Cooper and was started in 
2024. Chris was aware that the academy, particularly his former PhD students, 
wanted to honour him in this way. He had the opportunity to read all the 
chapters included in the book and to write his own contribution. Unexpect-
edly, Chris passed away in July 2025, before the very last version of the book 
was completed, leaving a profound void that can never truly be filled, but also 
an extraordinary legacy of insight, passion, and inspiration that shaped the 
work in ways that will continue to influence readers and colleagues alike.

Carlos Costa & Dimitrios Buhalis

September 2025


