
INTRODUCING MANAGEMENT IN A GLOBAL CONTEXT
“… a book infused with a real sense of exuberance” 
Professor Charles Harvey, Newcastle University, UK
“This highly readable text is the perfect introduction to management….”
Sara Carter, Professor of Entrepreneurship, University of Strathclyde, UK

• Research informed critique of introductory materials based on first hand 
 international teaching in over 14 countries
Edited By Kevin O’Gorman, Professor of Management and Business History, Head 
of Business Management in the School of Languages and Management, Heriot-
Watt University,UK, UAE and Malaysia. Robert MacIntosh, Professor of Strategy, Head of the School of 
Management and Languages, Heriot-Watt University, UK, UAE and Malaysia.
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The Global Management Series is a complete portfolio of global business and management 
texts that successfully meets the needs of students on international undergraduate and 
postgraduate business and management courses. Backed by lecturer and student resources, 
each book is clear, concise and practical, and has a thorough pedagogic structure to suit a 12 week 
semester. Each is edited and contributed to by a team of experienced academics based in the UK, 
Dubai and Malaysia providing a truly global viewpoint. As a whole it provides a complete teaching 
and learning toolkit with downloadable e-chapters for each text that can be purchased in a ‘pick 
and mix’ fashion to allow for customisation across the series to meet individual needs.
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PROJECT MANAGEMENT
Provides readers from different backgrounds with an essential toolkit to develop 
their knowledge, starting from the first principles progressing to a more complex 
understanding, with the help of an assortment of case studies, practical examples 
and numerical worked examples.
Edited by Mohamed Salama, Director of Corporate Executive Relations for the 
School of Management and Languages, Heriot Watt University, Dubai Campus 
and Amos Haniff, Associate Professor, and Deputy Head of the Department of 
Business Management, Heriot Watt University, UK.
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Marketing Communications 
Edited by Geraldine Bell and Babek Taheri
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Edited by Geraldine McKay, Paul Hopkinson, Lai Hong Ng
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Global Business Ethics 
Edited by Jane Queenan, Thomas Farrington and Kevin O’Gorman 
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COMMERCIAL LAW 
A clear and insightful text which puts Scottish law in a global context.  Explains 
the relevance of Scots law to those whose main specialism is not law, and gives 
practical advice and straightforward, jargon-free expla¬nations of concepts 
of commercial law. Includes two chapters on the legal systems of the UAE and 
Malaysia, examples of the two main legal traditions: civil law and common law.
Edited by Josephine Bisacre, Associate Professor of Business Law and Director 
of Undergraduate Studies in the School of Management & Languages, Heriot-
Watt University, UK and Yvonne McLaren, Associate Professor and course leader, 
School of management and Languages Heriot- Watt University, UK. 
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ENTERPRISE AND ITS BUSINESS ENVIRONMENT
Offers a clear and insightful introduction to the world of business enterprise and the 
inner workings of the firm. It:

• Brings structure to the field of ‘business enterprise’ by organizing basic 
 ideas and introducing concepts; 

• Builds on the established theories and contributions of the great and good 
 in the field of management and organization; 

• Uses international case studies to examine globalisation and its 
 significance to organisations. 
Online resources include chapter-by-chapter multiple choice questions to check understanding.

Edited by Norin Arshed is Assistant Professor and Programmes Director for Leadership and Organisational 
Performance suite of MSc programmes in the Department of Business Management at Heriot-Watt 
University, UK.  Julie McFarlane is Assistant Professor in Marketing, School of Management & Languages, 
Dept. of Business Management at Heriot-Watt University, UK. Robert MacIntosh, Professor of Strategy, Head 
of the School of Management and Languages, Heriot-Watt University, UK, UAE and Malaysia.
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ENTERPRISE CONCEPTS AND ISSUES
Introduces many of the terms, theories and practices in entrepreneurship and 
enterprise. Using international real life case studies, it aims to understand how 
entrepreneurship is being applied across the economy.
Edited by Norin Arshed is Assistant Professor and Programmes Director for 
Leadership and Organisational Performance suite of MSc programmes in the 
Department of Business Management at Heriot-Watt University, UK.
Mike Danson is Professor of Enterprise Policy at Heriot-Watt University, UK.
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RESEARCH METHODS FOR ACCOUNTING AND FINANCE 
An essential text for accounting and finance students undertaking research for the 
first time. It demystifies the research process by providing a jargon-free exploration 
of the nature and scope of research within the disciplines of accounting and finance.
Edited by Audrey Paterson, Associate Professor, Department of Accounting, 
Economics & Finance, Heriot-Watt University, UK, David Leung Associate Professor 
in Accounting, Coventry University, UK, William (Bill) Jackson, Head of Dept of 
Accounting, Economics and Finance, Heriot-Watt University, UK, and Robert 
MacIntosh, Professor of Strategy, Head of School, Heriot-Watt University, UK.
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RESEARCH METHODS FOR
BUSINESS & MANAGEMENT 2nd edition
This updated and revised edition offers a comprehensive overview of key research 
methods and the main choices available when undertaking research in business 
and management. Includes a comprehensive, practical guide on how to write your 
dissertation – invaluable to all students. Taking the reader through the entire life 
cycle of a research project, it covers everything from the purposes of research 
through to gathering primary and secondary data; using literature; quantitative and 
qualitative research; data analysis; managing your research and Includes:
•In-text exercises•End of chapter review questions with solutions•Exemplar 

papers identified and discussed for each main method•Directed further reading for developing 
understanding in key areas

Kevin O’Gorman, Professor of Management and Business History and Head of Business Management, 
Heriot-Watt University, United Kingdom, United Arab Emirates and Malaysia.
Robert MacIntosh, Professor of Strategy and Head of the School of Management and Languages at Heriot-
Watt University, United Kingdom, United Arab Emirates and Malaysia.
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